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E-Commerce Expansion into Tajikistan

Tajikistan presents an exciting frontier for e-commerce businesses looking to tap into new markets. As digital commerce

continues to grow, understanding the legal landscape and operational considerations becomes crucial for success.
E-Commerce Legal Framework

Tajikistan's Law on Electronic Commerce marks a significant step towards regulating the burgeoning e-commerce sector,
primarily focusing on local market regulation. This legal framework currently allows international platforms to operate without
establishing a local entity or obtaining specific licenses, simplifying market entry. However, with ongoing developmentsin e-
commerce regulation, monitoring for potential amendments impacting international platforms is advisable. Compliance with
general trade and consumer protection laws remains crucial for international entities engaging in Tajikistan's e-commerce

landscape.
Data Protection Compliance

The Law on Personal Data Protection outlines the framework for data handling, emphasizing the importance of securing
personal data. While local data storage requirements are nuanced, cross-border data transfers are permissible under certain
conditions, highlighting the need for explicit user consent and compliance with international data protection standards.

Advertising Regulations

Tajikistan's Law on Advertising governs promotional activities, ensuring transparency and fairness. The law permits advertising
without necessitating a local entity or special licenses, except for specific product categories like medical products.
Advertisements must be distinguishable as such and comply with content standards that protect consumers and public
interests. Key highlights include:

» General Advertising Freedom: Entities can advertise without establishing a local presence or obtaining special permits, with
exceptions for certain product categories like medical products, which require specific licensing.

» Content Standards: Advertising must be immediately recognizable as such, without special knowledge or technical means.
This ensures transparency and consumer protection, although some provisions, reflecting outdated orirrelevant practices,
are not actively enforced.

» Prohibited Practices: The law sets strict prohibitions against misleading advertising, including false claims about product
characteristics, availability, pricing, and certifications. It also addresses ethical considerations, banning ads that incite

violence, harm public safety, or degrade natural or legal persons.

Market Entry Considerations
For businesses exploring e-commerce opportunities in Tajikistan, several operational factors warrant attention. These include
evaluating logistics strategies, understanding product and vendor qualifications, and ensuring platform compliance with local

advertising and data protection laws.

Conclusion
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Entering Tajikistan's e-commerce market offers significant potential for growth. By navigating the legal requirements and
operational nuances detailed above, businesses can unlock new opportunities in this emerging digital economy.

Disclaimer

This article is for informational purposes only and should not be perceived as legal advice.
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